Five tips
for creating blogs your
clients really want to read
You know you need to produce quality, engaging content for
your business but you sit down, ready to put pen to paper,
and draw a big fat blank.
Here are five simple tips to help you get those creative juices
flowing and to inspire you to begin writing about topics
that your client's want to read about.

#1
What questions are your
customers asking?
The easiest way to create content that your customers
will want to read is to answer their questions. What are
the questions you hear most often?
Turning those answers into blogs not only gives you useful
content to share, but it'll save you time answering these
questions in the future and allows you to expand your
answer beyond expectations!

#2
What do your prospective
customers need to know?
Your blogs offer the perfect opportunity to sell the
benefits of what you have to offer, without being
hideously salesy!
What are the pain points that you solve for pup parents?
Break them down and explore them in blogs so you can
highlight your magnificent products and services.

#3
Look at your past
analytics and insights
It’s incredibly valuable to keep an eye on your insights
on your social media posts and your website’s analytics.
What content has performed well for you?
Produce more of that and if you need inspiration for how to
expand on that, then give the topic a Google and check out
the ‘people also ask’ section.

#4
Check out forums and
Facebook dog groups
There’s a bit of a theme here, isn’t there?
What questions are people asking?
Can you tie them into a story or knowledge that you have?
With a bit of research, could you produce some useful
content to answer these questions.
The bonus here is that sharing your blog posts in these
groups can help you expand your reach and your potential
client base. Blogs are a great way to establish authority and
trust, so don’t hold back!

#5
Consume content from
your peers
Listening to podcasts, reading books and expanding
your knowledge is a great way to spark those fires and
get your creative juices flowing.
I don’t mean go out and copy what everyone else is doing.
But by immersing yourself a little in others content you can
see what things ignite your own passion, interest and ideas.

If you’d like some help with your content,
take the next step.
If you’re still struggling
then book in for a
free discovery call
with me and let’s
brainstorm together.
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